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Isaac Matshego, an economist at Nedbank’s Group Economic Unit, will give an overview of the 

economic landscape. As part of pursuing a Masters degree in Economics, his research interests 

include international economics and foreign exchange markets. Some of his notable 

achievements include presenting research on monetary policy, as well as the role of investment in 

uncertain times to bank governors in Sub-Saharan Africa. 

 

Francois Viljoen, manager of VinPro’s Consultation Service, will let us in on the 2016 season, as 

well as what we can expect from the upcoming harvest. Among others, he provides viticultural 

advice to close to 10 wineries from Robertson to Somerset West, Elgin and Darling. He started his 

career as a viticulturist in 1986 and considers irrigation and canopy management the two most 

critical viticultural practices for sustainable and profitable winegrowing. 

 

Christo Conradie is up next to share some realities facing South African wine producers and 

cellars. He joined VinPro during 2013 as manager of VinPro’s wine cellar division. Christo started 

his career as agricultural economist, spending a number of years in the banking industry, ranging 

across agriculture, business and retail banking, as well as in the operational division. Prior to 

joining VinPro he was involved in the private sector, with a focus on marketing & sales. Currently 

he serves on a number of industry boards. 

 

The VinPro Foundation is a non-profit company which focuses on improving the lives of those 

working in wine farming communities. Unathi Mantshongo will now tell us more about this 

initiative. She has been VinPro’s transformation and development officer since November last 

year, and has extensive experience as a viticulturist, grape buyer and wine farm manager. 

Coming from rural Eastern Cape and obtaining a bursary to study viticulture in Stellenbosch, she 

has first-hand experience of and a real passion for uplifting people.  

 

Rico Basson, managing director of VinPro, will lead the session on the Wine Industry Strategic 

Exercise (Wise), the industry’s new strategic framework. He was appointed as the MD of VinPro 

at the end of 2011, serves on a number of industry boards and has been instrumental in driving 



the WISE initiative. Rico has been involved in the agricultural sector during his entire career, 

which involves 18 years experience in the banking industry. 

 

The Brand SA local marketing strategy will be revealed by Nicky van Hille and Craig Irving. 

Nicky is the founder and managing director of The Moss Group. As a highly experienced 

business strategist, Nicky focuses on developing holistic, integrated and sustainable business 

strategies. Her consulting history includes strategy development, sustainability, programme 

management of large-scale business transformation interventions, post-merger integration and 

commercialisation. 

Craig is the founder and current CEO of Consumer Insight Agency (CIA). The CIA pioneered the 

use of ethnography for top blue chip clients such as Diageo, JnJ, Discovery, etc. and specialises 

in unearthing the consumer magic that ignites potent brand and marketing strategies. Craig 

previously worked at Ogilvy & Mather from 1989 - 1997 in London and South Africa where he was 

a planner with brands like Ford, Volkswagen, Old Mutual and South African Breweries. 

 

Professor David Venter will share some perspectives on how transformation – a key priority for 

the industry – can be fast-tracked. With a background in psychology, he joined the public service 

in the mid eighties to assist with the transition from apartheid to democracy, ultimately as director 

general of government communication. After setting up training and consulting companies in 

South Africa and the United Kingdom, he shifted his focus to tertiary education in Belgium, 

Russia, China, Ireland, Hungary and Romania. His focus areas include negotiation, conflict 

dispute resolution, leadership and business restructuring. 

 

Next up, is Jane Robertson who will give an overview of global wine trends. She has been 

analysing the consumer goods market for 15 years, the last 5 of those as an expert in the UK wine 

market. As Category Development Director for the worlds 4th largest wine company, Accolade 

Wines, Jane works with all key retailers and is responsible for over one million pounds of wine 

research each year. She describes her job as looking at numbers, watching people shop and 

turning that into a story. 

 

Johan van Zyl will now give some pointers on how to manage change in order to grow your 

business. Johan van Zyl is CEO of African Rainbow Capital, a start-up investment business 

focussing on the financial sector. Previously he was the Group CEO of Sanlam from 2003 to 

2015, and Santam from 2001 to 2003. He sits on the boards of a number of listed companies. He 

has received several awards, including one of SA’s Top Leading Managers by the Corporate 

Research Foundation/Business Report, and being named as Business Leader of the Year by both 

Media24/Die Burger and Sunday Times. 


